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Laurea in Economia e Commercio presso I'Universita degli Studi di Firenze in data 12.12.1986.

AFFILIAZIONI:
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PARTECIPAZIONI A COMITATI EDITORIALI ED ATTIVITA’ DI REFERAGGIO

Editor della rivista Luxury Research Journal
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Editor della rivista Micro&Macro Marketing;
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ARTICOLI SU RIVISTE CON IMPACT FACTOR (ISI Wos)

C. Han Lee, E. Ko, H. Tikkanen, M.C. Tuan Phan, G. Aiello, R. Donvito, S. Raithel (2014), Marketing
mix and customer equity of SPA brands: Cross-cultural perspectives. JOURNAL OF BUSINESS
RESEARCH, JBR-08084, http://dx.doi.org/10.1016/j.jbusres.2014.04.025, No of pages 8;

B.Godey, D.Pederzoli, G.Aiello, R.Donvito, P.Chan, H.Oh, R.Singh, |.Skorobogatykh, J.Tsuchiya,
B.Weitz. (2012). Brand and country-of-origin effect on consumers' decision to purchase luxury
products. JOURNAL OF BUSINESS RESEARCH, vol. 10, pp. 1461-1470, ISSN:0148-2963;

N.Hennigs, K.P.Wiedmann, C.Klarmann, S.Strehlau, B.Godey, D.Pederzoli, A.Neulinger, K.Dave,
G.Aiello, R.Donvito, K.Taro, J.Taborecka-Petrovikova, C.R.Santos, JJung,H.Oh (2012). What is the
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