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modelli di Ecosistema Innovativo, Cedam, Padova

Tan, M., Basile, G., Troisi, C. (2024), Ethical Consumer Behavior: A Systematic
Review Shown by the “Risacca” Case Study. in The Palgrave Handbook of
Consumerism Issues in the Apparel Industry.

DOI: 10.1007/978-3-031-59952-1

Morea, D., Tani, M., Mazzitelli, A., Basile, G. (2024), New business model and local
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Basile, G., Tani, M. Ferri, M.A., (2024), “The host-guest relationship role in a
sustainable tourism model in marginal areas: The case study of Calitri (Italy)”
chapter in Buhalis, and Vrontis, D. “"Global Challenges and Uncertainty in Tourism
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& DEVELOPMENT STUDIES, vol. 2, p. 33-52, ISSN: 2704-8462, doi:
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Basile G, Mazzitelli, A., Andreano, S., Benedetti, R., Piersimoni, F. (2021). The local
or global firm condition to reach the survival: an Italian SMEs spatial modelling
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research. . In: EURAM 2021 (European Academy of Management) Conference:
reshaping capitalism for a sustainable world. EURAM CONFERENCE, ISSN: 2466-
7498, Online, 16-18 June 2021

Basile G, Tani, M., Sciarelli, M., Ferri, M.A. (2021). “"Community participation as a
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community based tourism and place attachment. First insights from two Italian
Experiences. In: Grand challenges: companies and universities working for a better
society Extended Abstracts University of Pisa - Sant’Anna School of Advanced
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MILANO:FrancoAngeli, ISBN: 9788835107071

Basile G, Fortunati, S. and Morea, D. (2020). Can Social Responsibility and Circular
Economy Be Considered Drivers of Corporate Socialization?A Research on Italian
SMES. In: 13th Annual Conference of the EuroMed Academy of Business Business
Theory and Practice Across Industries and Markets. EUROMED ACADEMY OF
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Thinking: The Role of Networking Capabilities to Foster Innovation in SMEs.. In: (a
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technological utilization as drivers of place authenticity and branding: The case of
VasciTour, Naples. JOURNAL OF PLACE MANAGEMENT AND DEVELOPMENT, vol. 14,
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rurale. Antichi Mestieri e Benessere psico-fisico nell'Alta Irpinia.. p. 143-152,
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territorio rurale. Benessere e antichi mestieri nell'Alta Irpinia. UOMO, AMBIENTE,
SVILUPPO. CURSA-STUDI, PIANI E PROGETTI, p. 25-28, MILANO:FrancoAngeli,
ISBN: 9788891728517

BASILE, GIANPAOLO, DIANA, Paolo, VITALE, Maria Prosperina (a cura di) (2016). La
definizione identitaria di un territorio rurale. Benessere e antichi mestieri nell'Alta
Irpinia. Di Basile, Gianpaolo; Diana, Paolo; Vitale, Maria Prosperina. UOMO,
AMBIENTE, SVILUPPO. RICERCHE, p. 1-233, MILANO:FrancoAngeli, ISBN:
9788891728517

Basile G, Dominici, G. (2016). A Complex Adaptive System Framework for
Management and Marketing Studies. In: Sefika Sule Erc,etin. (a cura di): Springer
Proceedings in Complexity, Chaos, Complexity and Leadership 2014. p. 83-97,
Dordrecht Heidelberg London New York:Springer Science+Businness Media, ISBN:
978-3-319-18692-4, doi: 10.1007/978-3-319-18693-1

Dominici, G., Palumbo, F., BASILE G (2015). The drivers of customer satisfaction for
academic library services: managerial hints from an empirical study on two Italian
university libraries using the Kano model. INTERNATIONAL JOURNAL OF
MANAGEMENT EDUCATION, vol. 9, p. 267-289, ISSN: 1472-8117

Basile G (2014). Consonant, Resonant, and Social Relations between Firm and
Consumer. In: Hans Ruediger Kaufmann, Mohammad Fateh Ali Khan Panni.
Handbook of Research on Consumerism in Business and Marketing: Concepts and
Practices. p. 182-200, Hershey, PA:IGI Global, Business Science Reference, ISBN:
978-1-4666-5880-6, doi: 10.4018/978-1-4666-5880-6.ch009

Basile G, Miano, F. and Scozzese, G. (2014). Sustainable Place Marketing and
Management: an holistic approach. Two Italian Cases. INTERNATIONAL JOURNAL
OF MANAGEMENT CASES, vol. 16, p. 59-75, ISSN: 1741-6264

Ferri, M.A., Dominici, G., BASILE G, and Aiello, L. (2014). Cultural Product
Management from environment to territorial context: configuration of main
relationships. In: (a cura di): Aiello L., Handbook of Research on Management of
Cultural Products: E-Relationship Marketing and Accessibility Perspectives. p. 22-40,
Hershey, Pennsylvania:IGI-GLOBAL PUBLISHING, ISBN: 1466650079, doi:
10.4018/978-1-4666-5007-7


http://dx.doi.org/10.1504/WREMSD.2016.074976

Curriculum Vitae Gianpaolo Basile

Michael Czinkota, Hans Ruediger Kaufmann, BASILE G (2014). The relationship
between legitimacy, reputation, sustainability and branding for companies and their
supply chains. INDUSTRIAL MARKETING MANAGEMENT, vol. 43, p. 91-101, ISSN:
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