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Basile, G. Tani, M. (2024), Il ruolo della Sostenibilità e della Community nei nuovi 

modelli di Ecosistema Innovativo, Cedam, Padova 

Tan, M., Basile, G., Troisi, C. (2024), Ethical Consumer Behavior: A Systematic 
Review Shown by the “Risacca” Case Study. in The Palgrave Handbook of 

Consumerism Issues in the Apparel Industry. 

DOI: 10.1007/978-3-031-59952-1 

Morea, D., Tani, M., Mazzitelli, A., Basile, G. (2024), New business model and local 

governance in supporting social and environmental solutions: A social network 
analysis to evaluate the Italian local action group’s “Terra è Vita, Socio-Economic 
Planning Sciences (accepted 24th may 2024) 

Basile, G., Tani, M. Ferri, M.A., (2024), “The host-guest relationship role in a 
sustainable tourism model in marginal areas: The case study of Calitri (Italy)” 
chapter in Buhalis, and Vrontis, D. “Global Challenges and Uncertainty in Tourism 
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and Hospitality: Strategies for Resilience and Adaptation” book series “Palgrave 

Intersections of Business and the Sciences, in association with Gnosis 
Mediterranean Institute for Management Science”, Palgrave Macmillan, (ongoing) 

De Falco, S. E., Montera, R., Leo, S., Laviola, F., Vito, P., Sardanelli, D., Basile, G., 

Nevi, G. & Alaia, R. (2024). Trends and patterns in ESG research: A bibliometric 
odyssey and research agenda. Corporate Social Responsibility and Environmental 
Management, pp.1-21. https://doi.org/10.1002/csr.2744 

Vrontis, D., Sheshadri Chatterjee, Ranjan Chaudhuri, BASILE G (2023). Examining 
the role of knowledge sharing among stakeholders and firm innovation 
performance: Moderating role of technology usage. BUSINESS ETHICS, THE 

ENVIRONMENT & RESPONSIBILITY, ISSN: 2694-6424, doi: 10.1111/beer.12575 

 

  

Basile G, Esposito De Falco, S., Mirone, F. and Bianco, R. (2022). Ecosystem logic: 

from the localization model to the motivated-based one. In: boosting knowledge 
and trust for a sustainable business. Milano - Università Bocconi, June 30th and July 
1st, 2022 

 

  

Tani, M., Mazzitelli, A., BASILE G (2022). CLLD implementation for sustainable 
development.A social network analysis on an Italia Local Action Group: Terra è Vita 
. In: Sustainable Business Concepts and Practices. Palermo (Italy), 21-23 

September 2022 

 

  

Morea, D., Mazzitelli, A., Bonacci, I, BASILE G (2023). Smart working as an 
organizational process or as a social change? An Italian pandemic experience. 
EMPLOYEE RELATIONS, ISSN: 0142-5455, doi: https://doi.org/10.1108/ER-03-

2022-0152 

 

  

BASILE G (2022). Nuove forme collaborative d'impresa: gli ecosistemi. In: Bianco, 
R. and Cucari, N.. Economia, gestione e strumenti d'impresa. p. 536-546, NAPOLI: 

Rogiosi Editore, ISBN: 978-88-6950-523-2 

 

  

BASILE G, Esposito De Falco, S. Mirone, F. and Bianco, R. (2022). Ecosystem logic: 
from the localization model to the motivated-based one. In: Sinergie Italian Journal 

of Management Conference Proceedings. SINERGIE, ISSN: 0393-5108, Milan, 
Bocconi University, June 30th and July 1st, 2022 

 

  

BASILE G, Esposito De Falco, S., Profita, S. and Bianco, R. (2022). Ecosystem 

Innovation as the stepping into other people's shoes”. In: (a cura di): Thrassou, A.; 
Vrontis, D.; Efthymiou, L.; Weber, Y.; Riad Shams, S.M:; Tsoukatos, E., Business 
Advancement through Technology: Markets and Marketing in Transition. vol. 2, 

Cham:SPRINGER - PALGRAVE STUDIES IN CROSS-DISCIPLINARY BUSINESS 
RESEARCH, IN ASSOCIATION WITH EUROMED ACADEMY OF BUSINESS 

 

  

BASILE G, Fotouhi Ardakani, M., Mazzitelli, A., Sakka, G. (2022). Innovation and 

Corporate Social Responsibility during the Covid-19 in Ardakan (Iran). 
MANAGEMENT DECISION, vol. 60, p. 2743-2769, ISSN: 0025-1747, doi: 
https://doi.org/10.1108/MD-12-2021-1658 

 

  

Mirone, F., BASILE G (2022). Longevity in family business: a quantitative study on 
centenary family businesses from Campania and Andalusia . CORPORATE 
GOVERNANCE AND RESEARCH & DEVELOPMENT STUDIES, vol. 1, p. 145-175, 

ISSN: 2704-8462, doi: 10.3280/cgrds1-2022oa13786 

 

  

Tani, M., Troise, C., BASILE G (2022). A Solution for the Chicken and Egg Paradox 
in taxi e-hailing platforms: some evidences from the MyTaxi - FreeNow case. 

KYBERNETES, vol. 51, p. 505-522, ISSN: 0368-492X 

 

  

BASILE G, Tani, M., & Troise, C. (2021). SOCIAL OPEN INNOVATION: USING 
STAKEHOLDER ENGAGEMENT TO LINK OPEN INNOVATION WITH SOCIAL NEEDS. . 
In: Contemporary Business Concepts and Strategies in the new Era . EUROMED 

ACADEMY OF BUSINESS CONFERENCE BOOK OF PROCEEDINGS, ISBN: 978-9963-
711-90-1, ISSN: 2547-8516, Online, 23-23 September 2021 

 

  

BASILE G, and Mattarella B. (2021). La socializzazione dell'impresa profit: dall'open 

innovation alla social open innovation . CORPORATE GOVERNANCE AND RESEARCH 
& DEVELOPMENT STUDIES, vol. 2, p. 33-52, ISSN: 2704-8462, doi: 
10.3280/cgrds2-2020oa10572 

 

  
Basile G, Mazzitelli, A., Andreano, S.,  Benedetti, R., Piersimoni, F. (2021). The local 
or global firm condition to reach the survival: an Italian SMEs spatial modelling 
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research. . In: EURAM 2021 (European Academy of Management) Conference: 

reshaping capitalism for a sustainable world. EURAM CONFERENCE, ISSN: 2466-
7498, Online, 16-18 June 2021 

  

Basile G, Tani, M., Sciarelli, M., Ferri, M.A. (2021). “Community participation as a 

driver of sustainable tourism. The case of an Italian village: Marettimo Island. 
SINERGIE, vol. 39, p. 81-102, ISSN: 0393-5108, doi: 
https://doi.org/10.7433/s114.2021.06 

 

  

Chatterjee, S., Chaudhuri, R., Vrontis, D., Basile G (2021). Digital transformation 
and entrepreneurship process in SMEs of India: Moderating role of adoption of AI-
CRM capability and strategic planning. JOURNAL OF STRATEGY AND MANAGEMENT, 

vol. 15, p. 416-433, ISSN: 1755-425X, doi: https://doi.org/10.1108/JSMA-02-
2021-0049 

 

  

Donato Morea, Elisa Gebennini, Andrea Mazzitelli, Maria Simona Andreano, BASILE 

G, Gandolfo Dominici (2021). New Challenges for Sustainable Organizations in Light 
of Agenda 2030 for Sustainability. SUSTAINABILITY, vol. 13, ISSN: 1937-0709, doi: 
https://doi.org/10.3390/su13041717 

 

  

Tani, M., Basile G, Ferri, M.A., Mazzitelli, A. (2021). Social Open Innovation: Using 
stakeholder engagement to link Open Innovation with Social Needs. In: Sinergie 
SIMA Management Conference. Virtual, 10-11 Giugno 

 

  

Vrontis, D., Basile G (2021). New media marketing as a driver of enterprise COO 
offer in international markets. INTERNATIONAL JOURNAL OF ENTREPRENEURIAL 
BEHAVIOUR & RESEARCH, vol. 28, p. 1222-1244, ISSN: 1355-2554, doi: 
https://doi.org/10.1108/IJEBR-01-2021-0085 

 

  

Vrontis, D., Morea, D., Basile G, Bonacci, I., Mazzitelli, A. (2021). Consequences of 
Technology and Social Innovation on Traditional Business Model. TECHNOLOGICAL 
FORECASTING AND SOCIAL CHANGE, vol. 170, p. 1-13, ISSN: 0040-1625, doi: 

https://doi.org/10.1016/j.techfore.2021.120877 

 

  

BASILE G, TANI, M., SCIARELLI, M., FERRI, M.A. (2020). Social innovation, 
community based tourism and place attachment. First insights from two Italian 

Experiences. In: Grand challenges: companies and universities working for a better 
society Extended Abstracts University of Pisa - Sant’Anna School of Advanced 
Studies, Pisa September 7-8, 2020. Verona:Fondazione CUEIM, ISBN: 

97888943937-6-7, Pisa - online conference, 2020 

 

  

BASILE G, and Cavallo, A. (2020). Rural Identity, Authenticity and Sustainability in 
Italian Inner Areas. SUSTAINABILITY, vol. 12, p. 1-22, ISSN: 2071-1050, doi: 

10.3390/su12031272 

 

  
Basile G (2020). Il Marketing del Sistema Territorio. Ruolo e obiettivi. 
MILANO:FrancoAngeli, ISBN: 9788835107071 

 

  

Basile G, Fortunati, S. and Morea, D. (2020). Can Social Responsibility and Circular 
Economy Be Considered Drivers of Corporate Socialization?A Research on Italian 
SMES. In: 13th Annual Conference of the EuroMed Academy of Business Business 

Theory and Practice Across Industries and Markets. EUROMED ACADEMY OF 
BUSINESS CONFERENCE BOOK OF PROCEEDINGS, ISBN: 978-9963-711-89-5, 
ISSN: 2547-8516, Palermo, 9-10 September 2020 

 

  

Basile G, Vrontis, D., Papasolomou, I., Andreano, S. and Mazzitelli, A. (2020). The 
Profile of Innovation driven Italian SMEs and the relationship between the firms' 
networking abilities and dynamic capabilities.. JOURNAL OF BUSINESS RESEARCH, 

vol. 114, p. 313-324, ISSN: 0148-2963, doi: 
https://doi.org/10.1016/j.jbusres.2020.04.009 

 

  

Tani, Mario, Basile, Gianpaolo, Dominici, Gandolfo (2020). Place brand as an 
emergent property: The case of Vascitour and Naples. SYSTEMS RESEARCH AND 

BEHAVIORAL SCIENCE, vol. 37, p. 403-416, ISSN: 1092-7026, doi: 
10.1002/sres.2659 

 

  

Vrontis D., BASILE G, Sciarelli M., Tani M. (2020). Dynamic Capabilities and System 

Thinking: The Role of Networking Capabilities to Foster Innovation in SMEs.. In: (a 
cura di): Thrassou A., Vrontis D., Weber Y., Shams S.M.R., Tsoukatos E. (eds) , The 
Changing Role of SMEs in Global Business. . p. 109-131, Switzerland AG:Palgrave 

Macmillan, Cham, ISBN: 978-3-030-45834-8, doi: https://doi.org/10.1007/978-3-
030-45835-5_6 
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Vrontis, D., Basile G, Tani, M. and Alkis, T. (2020). Culinary attributes and 

technological utilization as drivers of place authenticity and branding: The case of 
VasciTour, Naples. JOURNAL OF PLACE MANAGEMENT AND DEVELOPMENT, vol. 14 , 
p. 5-18, ISSN: 1753-8335, doi: https://doi.org/10.1108/JPMD-03-2020-0024 

 

  

Basile G, Andreano, M. S. Martiniello, L., Mazzitelli, A. (2019). Drivers of 
performance in a complex environment: Holonic approach and Italian Business 
Network Contracts. KYBERNETES, ISSN: 0368-492X, doi: 10.1108/K-07-2018-0410 

 

  

Capolupo, N., BASILE G, and Chionne R. (2019). The role of content analysis in the 
brand-consumer relationship: a systemic view.. INTERNATIONAL JOURNAL OF 
BUSINESS AND GLOBALISATION, vol. 23, p. 383-400, ISSN: 1753-3635, doi: 

10.1504/IJBG.2019.102916 

 

  

Ferri M.A., BASILE G (2019). THE FOR BENEFIT COMPANY (fBCOMP). A Business 
Model Able to Link the Social Firm Legitimacy with Investment Profit. In: (a cura 

di): Mercurio, L. and Stachowicz-Stanusch, A., The Social Issue in Contemporary 
Society: relations between Companies, Public Administrations and People.. p. 115-
134, Charlotte:IAP - Information Age Publishing, ISBN: 9781641135580 

 

  

Ferri, M.A., BASILE G, and Mazzitelli, A. (2019). Innovation as dynamic and 
networking capabilities result. Exploration or exploitation to support firm's 
performance. In: Management and sustainability: Creating shared value in the 

digital era Extended Abstract Sapienza University of Rome June 20-21, 2019. p. 
357-361, ISBN: 97888943937122021, Roma, 2019, doi: 
10.7433/SRECP.EA.2019.63 

 

  

Tani, M., Basile G, Dominici, G. (2019). Place brand as an emergent property: The 

case of Vascitour and Naples. SYSTEMS RESEARCH AND BEHAVIORAL SCIENCE, vol. 
special issue, p. 1-14, ISSN: 1099-1743, doi: 10.1002/sres.2659 

 

  

BASILE G, Ferri, M.A., Kaufmann, H.R. and Czinkota, M. (2018). For-Benefit 

Company (fBComp): an innovative social-business model. The Italian case.. 
JOURNAL OF BUSINESS RESEARCH, vol. 119, p. 377-387, ISSN: 0148-2963, doi: 
https://doi.org/10.1016/j.jbusres.2018.12.022 

 

  

Basile G, Capolupo, N., Croce R. and Ferri, M.A. (2018). The role of sentiment 
analysis in the place brand.. In: 10th International Conference on Islands Tourism. 
OTIE_ICIT 2018, ISBN: 978-88-94372-40-3, Palermo, 7-8 September 2018 

 

  

Basile G, Kaufmann, H.R. and Savastano, M. (2018). Revisiting complexity theory to 
achieve strategic intelligence. INTERNATIONAL JOURNAL OF FORESIGHT AND 
INNOVATION POLICY, vol. 13, p. 57-70, ISSN: 1740-2816 

 

  

Capolupo, N., Croce, R., Ferri, M.A., BASILE G (2018). The Role of Sentiment 
Analysis in the Place Brand. . In: 10th International conference on Islands Tourism. 
OTIE_ICIT 2018, Palermo, 7-8/9/2018 . ISBN: 978-88-943724-1-0, Palermo, 7-

8/9/2018 

 

  

Capolupo, N., Croce, R., Ferri, M.A., BASILE G (2018). The Role of Sentiment 
Analysis in the Place Brand. In: 10th International conference on Islands Tourism. 

p. 37, OTIE_ICIT 2018, ISBN: 978-88-94372-40-3, Palermo, 7-8/9/2018 

 

  

Kaufmann, H. Ruediger, BASILE G, Andreano, M. Simona, Mazzitelli, Andrea (2018). 
NETWORKING ABILITIES AND DYNAMIC CAPABILITIES FOR AN “INNOVATOR FIRM” 

PROFILE IN THE ITALIAN MANUFACTURER INDUSTRY . In: (a cura di): Demetris 
Vrontis, Yaakov Weber, Evangelos Tsoukatos, Research Advancements in National 
and Global Business Theory and Practice. p. 761-770, euromed, ISBN: 978-9963-

711-67-3, Malta, 12-14 september 2018 

 

  

BASILE G, Caputo, F. (a cura di) (2017). Theories and Challenges for Systems 
Thinking in Practice. JOURNAL OF ORGANISATIONAL TRANSFORMATION & SOCIAL 
CHANGE, vol. 14, p. 1-3, ISSN: 1477-9633, doi: 10.1080/14779633.2017.1291148 

 

  

Capolupo, N., Basile G, Scozzese, G. (2017). Sentiment Analysis as a Tool to 
Understand the Cultural Relationship between Consumer and Brand. In: Kumar, A., 
Dash, M.K., Trivedi, S.K. and Panda, T.K. Handbook of Research on Intelligent 

Techniques and Modeling Applications in Marketing Analytics. p. 202-215, HERSHEY 
PA:IGI Global, doi: 10.4018/978-1-5225-0997-4.ch011 

 

  

BASILE G (2016). Imprese o categorie artigiane attori dello sviluppo turistico del 

territorio GAL Irpinia. Spunti e considerazioni di marketing del territorio.. In: (a cura 
di): BASILE G, DIANA P., VITALE, M.P., La definizione identitaria di un territorio 
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rurale. Antichi Mestieri e Benessere psico-fisico nell'Alta Irpinia.. p. 143-152, 

MILANO:FrancoAngeli, ISBN: 9788891728517 

  

BASILE G (2016). Studio di fattibilità per la realizzazione di nuove strutture di 
servizio per il benessere psico-fisico. In: (a cura di): BASILE G, Diana, P., Vitale, 

M.P., La definizione identitaria di un territorio rurale. Benessere e antichi mestieri 
nell’Alta Irpinia. p. 225-233, MILANO:FrancoAngeli, ISBN: 9788891728517 

 

  

BASILE G, Diana, P., Vitale, M.P. (2016). Introduzione. In: (a cura di): BASILE, G, 

Diana, P., Vitale, M.P., La definizione identitaria di un territorio rurale. Antichi 
Mestieri e Benessere psico.fisico nell'aAlta Irpinia.. MILANO:FrancoAngeli, ISBN: 
9788891728517 

 

  

BASILE G, Ferri, M.A. (2016). Il Sistema Culturale del Distretto 56.. In: (a cura di): 
Leone, S., Creatività e Cultura. Le potenzialità della filiera culturale.. p. 131-187, 
ROMA:Aracne Editrice, ISBN: 9788854898189 

 

  

BASILE G, Ferri, M.A. (2016). Spunti di management e marketing.. In: (a cura di): 
Leone, S., Creatività e Cultura. Le potenzialità della filiera culturale.. p. 189-202, 
ROMA:Aracne Editrice, ISBN: 9788854898189 

 

  

BASILE G, Gandolfo Dominici, Mario Tani (2016). Place Marketing and Management: 
A Complex Adaptive Systems View. The Strategic Planning of the City of Avellino, 
Italy. SYSTEMIC PRACTICE AND ACTION RESEARCH, vol. 29, p. 469-484, ISSN: 

1094-429X, doi: 10.1007/s11213-016-9372-9 

 

  

BASILE G, Scozzese, G. and Ferri, M.A. (2016). Marketing and management: a 
complex adaptive system view. WORLD REVIEW OF ENTREPRENEURSHIP, 
MANAGEMENT AND SUSTAINABLE DEVELOPMENT, vol. 12, p. 134-148, ISSN: 1746-

0573, doi: http://dx.doi.org/10.1504/WREMSD.2016.074976 

 

  

BASILE, GIANPAOLO, DIANA, Paolo, VITALE, Maria Prosperina (2016). Introduzione. 
In: BASILE GIANPAOLO DIANA Paolo VITALE Maria Prosperina. (a cura di): BASILE 

GIANPAOLO DIANA Paolo VITALE Maria Prosperina, La definizione identitaria di un 
territorio rurale. Benessere e antichi mestieri nell'Alta Irpinia. UOMO, AMBIENTE, 
SVILUPPO. CURSA–STUDI, PIANI E PROGETTI, p. 25-28, MILANO:FrancoAngeli, 

ISBN: 9788891728517 

 

  

BASILE, GIANPAOLO, DIANA, Paolo, VITALE, Maria Prosperina (a cura di) (2016). La 
definizione identitaria di un territorio rurale. Benessere e antichi mestieri nell'Alta 

Irpinia. Di Basile, Gianpaolo; Diana, Paolo; Vitale, Maria Prosperina. UOMO, 
AMBIENTE, SVILUPPO. RICERCHE, p. 1-233, MILANO:FrancoAngeli, ISBN: 
9788891728517 

 

  

Basile G, Dominici, G. (2016). A Complex Adaptive System Framework for 
Management and Marketing Studies. In: Sefika Sule Erc¸etin. (a cura di): Springer 
Proceedings in Complexity, Chaos, Complexity and Leadership 2014. p. 83-97, 

Dordrecht Heidelberg London New York:Springer Science+Businness Media, ISBN: 
978-3-319-18692-4, doi: 10.1007/978-3-319-18693-1 

 

  

Dominici, G., Palumbo, F., BASILE G (2015). The drivers of customer satisfaction for 

academic library services: managerial hints from an empirical study on two Italian 
university libraries using the Kano model. INTERNATIONAL JOURNAL OF 
MANAGEMENT EDUCATION, vol. 9, p. 267-289, ISSN: 1472-8117 

 

  

Basile G (2014). Consonant, Resonant, and Social Relations between Firm and 
Consumer. In: Hans Ruediger Kaufmann, Mohammad Fateh Ali Khan Panni. 
Handbook of Research on Consumerism in Business and Marketing: Concepts and 

Practices. p. 182-200, Hershey, PA:IGI Global, Business Science Reference, ISBN: 
978-1-4666-5880-6, doi: 10.4018/978-1-4666-5880-6.ch009 

 

  

Basile G, Miano, F. and Scozzese, G. (2014). Sustainable Place Marketing and 
Management: an holistic approach. Two Italian Cases. INTERNATIONAL JOURNAL 

OF MANAGEMENT CASES, vol. 16, p. 59-75, ISSN: 1741-6264 

 

  

Ferri, M.A., Dominici, G., BASILE G, and Aiello, L. (2014). Cultural Product 
Management from environment to territorial context: configuration of main 

relationships. In: (a cura di): Aiello L., Handbook of Research on Management of 
Cultural Products: E-Relationship Marketing and Accessibility Perspectives. p. 22-40, 
Hershey, Pennsylvania:IGI-GLOBAL PUBLISHING, ISBN: 1466650079, doi: 

10.4018/978-1-4666-5007-7 
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Michael Czinkota, Hans Ruediger Kaufmann, BASILE G (2014). The relationship 

between legitimacy, reputation, sustainability and branding for companies and their 
supply chains. INDUSTRIAL MARKETING MANAGEMENT, vol. 43, p. 91-101, ISSN: 
0019-8501, doi: 101016 

 

  

Palumbo, F., Dominici, G., and, BASILE G (2014). The Culture on the Palm Of Your 
Hand: How to Design a User Oriented Mobile App for Museums. In: (a cura di): 
Aiello L., Management of Cultural Products: E-Relationship Marketing and 

Accessibility Perspectives. Hershey, Pennsylvania:IGI-GLOBAL PUBLISHING., ISBN: 
1466650079, doi: 10.4018/978-1-4666-5007-7 

 

  
BASILE G (2013). Relazioni tra Impresa ed Individuo-Consumatore. Il ruolo sociale 

del brand.. p. 1-178, MILANO:FrancoAngeli, ISBN: 9788820458768 
 

  

BASILE G, Diana, P., Bonetti E. (2013). INFLUENZATI ED INFLUENZATORI. LE 
RELAZIONI DI DIPENDENZA RECIPROCA TRA TERRITORI, PRODOTTI TIPICI ED 

EVENTI. In: Smart life dall'innovazione tecnologica al mercato. p. 1-14, ISBN: 978-
88-907662-1-3, Università degli Studi di Milano Bicocca, 3-4 ottobre 2013 

 

  

BASILE G, Diana, P., Catino, V. (2013). The Country of Origin Effect: a condition to 

attain Viable Territory Systemic Survival : research in Southern Italy. 
INTERNATIONAL JOURNAL OF MANAGEMENT CASES, vol. 15, p. 48-73, ISSN: 1741-
6264 

 

  

BASILE G, Palumbo F (2013). Viable Systems Perspective and Consumer Culture 
Theory: A Conceptual Framework. In: The Economic Crisis: Time For A Paradigm 
Shift ~ . Towards a Systems Approach. Avellino:Business Systems Laboratory, 
ISBN: 9788890824210 

 

  

BASILE, GIANPAOLO, DIANA, Paolo, BONETTI, ENRICO (2013). Influenzati ed 
influenzatori. Le relazioni di dipendenza reciproca tra territori, prodotti tipici ed 
eventi. In: (a cura di): SIM - società italiana marketing, Smart Life: dall'innovazione 

tecnologica al mercato. p. 1-14, SIM, ISBN: 9788890766213, Milano, 3-4 Ottobre 
2013 

 

  

BASILE, GIANPAOLO, DIANA, Paolo, Valentina Catino (2013). The Country of Origin 

Effect: a condition to attain Viable Territory Systemic Survival : research in 
Southern Italy. INTERNATIONAL JOURNAL OF MANAGEMENT CASES, vol. 15, p. 48-
73, ISSN: 1741-6264 

 

  

Basile G (2013). Developments in Studies on the Relationship between Firm and 
Consumer: A Structurationist View. In: Hans Ruediger Kaufmann and Mohammad 
Fateh Ali Khan Panni. Customer-Centric Marketing Strategies: Tools for Building 

Organizational Performance. p. 1-16, Hershey, Pennsylvania :Business Science 
Reference-IGI Global publications, ISBN: 978-1-4666-2524-2, doi: 10.4018/978-1-
4666-2524-2.ch001 

 

  

Diana, P., BASILE G, Catino, V. (2013). The Country of Origin Effect: a condition to 
attain Viable Territory Systemic Survival : research in Southern Italy . In: (a cura 
di): Viagnali, G., Book of Abstracts. p. 54-55, LANCASHIRE:Access Press UK, ISBN: 

978-0-9562471-8-6, Viana Do Castelo, Portugal, 3rd-6th April, 2013 

 

  

Dominici G, BASILE G, Palumbo, F. (2013). Viable Systems Approach and Consumer 
Culture Theory: A Conceptual Framework. JOURNAL OF ORGANISATIONAL 
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