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Teacher of “Marketing Game” at LUMSA University, Bachelor Degree in Business Communication
(2016; 2017; 2018)

Teacher of the “Markstrat Simulation Course” at Tor Vergata University of Rome, Master of Science
in Business Administration (2016)

Guest lecturer at the “Practising International Studies” course, held in English, Leiden University
(2016)

Tutor at the “Premio SIM Marketing per I’Univesita” (2015; 2016; 2017)
Coordinator of the Post-graduation course in “Marketing and Event Management” (2013; 2014).

Guest lecturer at the “Integrated Marketing Communications” intensive summer course, held in
English, Lorenzo de’ Medici - the Italian International Institute, Rome Campus, Rome (2014)

Guest lecturer at the “Corso di Alta Formazione per 1’Internazionalizzazione delle imprese — CorCE
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